BECAUSE THE MOST POWERFUL WEAPON U. S.
SOLDIERS CARRY IS NOT THEIR GUN

BUT THEIR HEART...

In the Spring of 2007, after hearing soldiers returning from Iraq and Af-
ghanistan call Rush Limbaugh, Sean Hannity and other talk radio programs
and say in frustration that the media is not giving America the whole story
about what they are doing there, Ron Robinson, and his children Alexander

(12) and Nicque (15) decided to do some research.

What was found were rarely-seen, awe-inspiring pictures of U.S. troops

winning "The War on Terror" not only with weapons and brute forces, but

penetrating one heart at a time.

Those images provided the inspiration to create The American Ea-
gle Heroes Project. The name “American Eagle Heroes” was de-
rived from The Ambassadors of Peace, Hope and Freedom Essay
by 15-year old Nicque Robinson which depicts U. S. military
men and women as the embodiment of the eagle at the center-
piece of the Great Seal of the United States. The mission is to

honor, salute and commemorate our awesome military by sharing

these images with as many Americans as possible.
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